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Size: 152 x 118 mm
Purpose: promote the goal to end

malaria deaths by the year
2015

Notes: produced and distributed by
World Vision (of Federal
Way, Washington) as part of
a group of promotional
materials for the campaign to
end malaria deaths

Price: A
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PC1 Checklist:  ___
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 Description: self-adhesive sticker #1
Notes:
Price: A

A Checklist:  __

Description: self-adhesive sticker #2
Notes:
Price: A

B Checklist:  __
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Description: promotional bi-fold
Notes:
Price: A
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C Checklist:  __ 3
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 Description: promotional booklet
with CD-ROM

Notes:
Price: B

D Checklist:  __
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